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Life as a Runway

Theater of the AbETSIRSY P,
g

O, they weren’t scouring the heavens for vagrant -
U.F.O’s. Patrons at the Daryl Roth Theater in Man- s
hattan were experiencing close encounters of a -

more conventional kind as they bumped in the
night, dodging showers of confetti that rained intermittently
onto their heads.

The crowd, mostly college age, was drawn by the clublike
spectacle that is “Fuerza Bruta” (“Brute Force”), the long-
running show from the Argentine creators of “De La Guar-
da.” On a recent Saturday, the event, which invites a kind of
hectic participation, had audience members pogo-ing to a
techno beat or staring unabashedly at the demiclad perform-
ers splashing overhead.

Some visitors amused themselves by trying to grope the
swimmers, who were sealed off by a layer of transparent
Mylar. Others were content to strike a pose, showing off gear
meant to ward off the “elements” — leather biker coats,
coiled mufflers or well-worn smocks, which protected them
from gusts of steam, smoke and the occasional watery geyser.

Kirk Extrell, a crew member, bottom left, dressed “for
safety,” he said. He was turned out accordingly in a lab coat
accessorized with a trusty miner’s lamp — equipped, it
seemed, to save the revelers from themselves.
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ARE YOU PREPARED
FOR THE
CHANGING MARKET?

At a time when travelers are looking for value packages and quality
service, travel agents have new expectations to meet. The New York Times
Travel Industry Conference is strategically designed to help agents find
solutions to succeed in today’s market.

KEYNOTE SPEAKER:

MARKETING TRAVEL IN UNCERTAIN TIMES
Cashing In On Social Trends To Thrive In A Weakening Global Economy
An international trends expert, Daniel Levine has an uncanny ability to help major travel
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THE NEW YORK TIMES
TRAVEL INDUSTRY
CONFERENCE

Friday, February 6
8:30 AM -2 PM
Trade Conference
2-7PM

Expo Hall open
for trade only.

THE JACOB K. JAVITS
CONVENTION CENTER

brands and other consumer-oriented businesses be more relevant, innovative and profitable. NEW YORK CITY
This invaluable presentation will take an incisive look at the profound social shifts that will
DANIEL LEVINE transcend current economic challenges and dramatically re-shape the travel industry. Get ready ADMISSION

Executive Director, ) . K A . i
The Avant-Guide Institute ~ t0 Walk away with insights and tactics you can immediately put to use.

FEATURED SPEAKERS INCLUDE:

TOM COGAN
Training & Development, CLIA

MARK MURPHY
President,
Performance Media Group

BOB STALBAUM
Strategies for Success

MARC KAZLAUSKAS
President, Insight Vacations

PAUL WISEMAN
JOHN T. PETERS President, Trafalgar Tours

CTIE, President & CEOQ, Tripology

SHARION SADLER
Triton Distribution Systems

Includes complimentary
luncheon and cocktail reception.
$20 early registration

$30 at the door

NEW FOR 2009 »

\ )
— ?cus on Africa
}FEBRUAHY 6, 2009 | NEW YORK, USA

A event dedicated to
lourism to Africa
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Visit nytimes.com/travelshow

for the most up-to-date information on confirmed speakers and topics.
Or call (888) 625-4359 to register.

PRESENTING SPONSOR  SUPPORTING SPONSORS TRADE SPONSORS. INDUSTRY PARTNERS MEDIA PARTNERS TRADE DAY MEDIA PARTNERS RADIO PARTNER  OFFICIAL CONCIERGE

CogNOMADzon |\, {.’f & TRAVELESTRIBE vacatienagent &7 pulse AGENT@HOME sabrams.com| %

“Breece ‘X”” saumspenen @ o pusy B'“T‘LgH T v @) @b GoB \4)‘”?




